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Pop-up, brand launches,
presentation of new ranges,
entry in department stores...
We shared many stories
with important relevant brands
with different positioning.

As well as our beauty network

LA CANOPEE - MA THERAPIE - MALOU &
MARIUS - QURINESS - EPICOSM- BERINE -
ONTHE WILD SIDE - NOLENGA -
MADEMOSELLE SAINT GERMAIN - MAWENA
- CAUDALE - PRESCRIPTION LAB -
MANUCURIST - LABOTE PARIS - OH MY
CREAM | - NYX COSMETICS - NAILMATIC -
BATISTE SHAMPOOING SEC - ALFA K - MAKE
UP FOREVER - KURE BAZAAR - TREATWELL

- URBAN MASSAGE - ATHIER MAGUILLAGE
PARIS - VEGETALEMENT PROVENCE -
GRANADO PHEBO - MARBELLA PARIS - OPI-
ESSIE - URBAN DECAY - DR HAUSCHKA -
MINX - BARE MINERALS - MARINHO PARS -
DERM INK - NUN COSMETICS - LE BON
PARFUMEUR - HELOE DE V PARES -
MAISON BO - T&MA- ATFOX - JOLIDERM -
PRESTIGE COSMETICS - VELECTA
PARAMOUNT - MELVITA - LES PETITSE
PRODIGES - ELLARO - INSITUT ESTHED FRM

- ECO YOUR SKIN - MAWENA - CINENT
PARIS - ALGOLOGEE - ALEANA - NOSSA -
SAEVE - LES HURETTES - HO KARAN -
ODEN - MIRE COSMETICS- CIMENT PARS -
MAISON PAYEN - SHAERI - NATSUKO -
OSKOL = FLORATROPIA - DAFNA - MEEKA -
MARCELLE DORMOY - AMATERA - KERTON -
RHIZOME - POLAAR - HO KARAN - DAY+ FOR
GARE - NOSTRA COSMETICS - LEBON -
MADAME LA PRESIDENTE - FILUT - MATIERE
BRUTE - BOTANKA MARRACKECH - LOESIA
- OCEOPIN - NATIVYS - DEMAIN BEAUTY -
LEONIA - FRESH BODY GREEN MIND -

OUR BEAUTY SUCCESS STORIES

Medias and
communication
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PRESS RELATIONS & BUYERS

PRESS PRESENTATION, STATEMENTS, VIP GIFTS.,

COMMUNICATION TOOLS

TARGETED MARKETING OPERTIONS
PRESENTATION OF LA VILLA BEAUTE'S BRANDS, OUR DATABASE, EVENT SIGNAGE

SHOOTING PHOTOS

TRENDY PHOTOS TAKEN DURING THE TRADE-SHOW

EXPERIENCE

FREE INVITATION TO YOUR COMMUNITY

PUBLICATIONS ON OUR
SOCIAL MEDIA DURING THE EVENTS

DEDICATED PEOPLE TO THE HIGHLIGHT ON BRANDS
KEY DURING THE LENGHT OF THE EVENT




BEAUTY LAB:

A SPACE DEDICATED
TO WORKSHOPS &
BEAUTY EXPERIENCES

Located in the heart of the beauty space, the
Beauly Lab s an area allowing the expression
of brands during workshops, performance, talks...

This speech constitute a complete animation during 4 days.
The space is available for partner

brands that wish fo express themselves

outside of the limit of their stand

Examples :
creation of personalized perfumes,

open class on beauty rituals fo adopt, face skincare, hairstyle animations,
soap creafion futorials ...

WHY
PARTICIPATE ¢ /‘c. ¢

THE BEAUTY
PACKS

Lay odds on the complementarity
of the beauty, fashion, accessory
and lifestyle universe

Reach new high potential markets
on an national and international scale

Diversify your network of beauty,
lifestyle and fashion distributors
(department stores, concept stores,
multi-brand indépendant shops...)

Amplify your notoriety next to
fashion's and lifestyle's key
actors and prescribers.

Take advantage of a B2B and B2C
target




LIFESTYLE-BEAUTY SPACE

INDIES PACK

Reserved for brands with 1 to 3 years of existence

START-UP PACK

Reserved for brands that are Jess than a year of existence

Turnkey module : stele 65x65

Tumkey module with siorage
widih

Media Audience

|
1,000 media
BtoC and BtoB press, online media, bloggers, influencers, etc.

PREMIUM PACK

A space set up and designed by the brand

GRAZIA, MADAME FIGARO, ELLE, VOGUE INTERNATIONAL. GLAMOUR, CITEZEN K. L'OFFICIEL, MARIE CLAIRE, WAD, STYLIST, HARPER'S BAZAR, FASHION TV, L'EXPRESS STYLE,
GLOBO, BUSINESS OF FASHION, FASHION MAG, WWD, DRAPERS, SENKEN SHIBUM, JOURNAL DU TEXTILE, NOT JUST A LABEL, NOTICIERQ TEXTIL, etc.

The Business of Fashios

GRAZIA

ELLE
VOGLE

madame

FIGARO

marieclaire
LOFFICIEL
GLAMOUR
BAZAAR
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Buyers Audience

E—
50.000 visitors
Department stores, concept stores and multi-brand stores (60% French - 40% international)
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So salt Sun Motoyama RODinson and Top visitorship for Europe
Hunday Jupites Shop co 1. France
Samsung Channel Pois
Group Jun Co Far eastern 2. ltaly
LG Fashion tsetan Metum Group SrAai
Handsome Mitsukoshi 3. Spain
Koon Fred Segal 4 Belglum
Japan 5. United Kingdom
Acquagul

[
KEY FACTS

2 SESSIONS PER YEAR AT PARIS PORTE DE VERSAILLES
JANUARY (FALL/WINTER COLLECTIONS)
SEPTEMBER (SPRING/SUMMER COLLECTIONS)

55 000 VISITORS
40% INTERNATIONAL

WHO’S NEXT SHOWCASES
MORE THAN 1,000 CLOTHING BRANDS
WOMAN'S WEAR, MEN'S WEAR, URBAN WEAR, ALL THE SECTORS PRESENTED ARE DIVIDED IN 5
AREAS

PREMIERE CLASSE SHOWCASES
A SELECTION OF MORE THAN 700 BRANDS THE BEST INTERNATIONAL ACCESSORY BRANDS FROM
ALL PRODUCT CATEGORIES: SHOES, LEATHER GOODS, EYEWEAR, JEWELLERY, TEXTILE
ACCESSORIES

ALL FASHION SECTORS ARE REPRESENTED: WOMENSWEAR, MENSWEAR, URBANWEAR,
ACCESSORIES, SHOES, LEATHER GOODS.

MORE THAN A SHOW:
CLOTHING TREND FORUMS, FASHION SHOWS, DEDICATED EXHIBITIONS, CONFERENCES AND
PARTIES.



